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Building Your Professional Brand

What would you like to be known for?

Sleep
Scientist

Naledi Saul, Director, UCSF Office of Career & Professional Development UCSF
(with thanks to Program Director, Anna Correa!)



Baby Steps: Brand You!

Strategize
where to
share your
message:
platform/place

Brainstorm a
vision of your
professional
brand

Why is
intentionally
building a
professional
brand
What is a important?
professional
brand?
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What is a It is the essence of who you are in the workplace (and your
Professional professional community). Your brand reflects your professional
Brand? reputation — what you’re known for (or would like to be known for)*

at Is a ‘professional branding statement”? at dummies.com L@ Office of Career &
Professional Development
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Why is
Intentionally
Building a
Professional
Brand
Important?
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Brainstorm a Take 10 minutes
vision of your and jot down your

professional thoughts around 3

brand things:

What do you 1. Professionally, |

want to be what do you want ol S —

known for? to be known for? Sk o:::::‘::‘-‘:u;l:::;'n:-lﬂnv- A IEOepiSe Setuiries ARt
o hork e waw

David
2. What do you want

people to say
when they speak R Wt bR
about you? cutting edge basic and

translational research
« CEQ: leading an

Specifically: what organization known for

advancing unique, first-in-

» EXPERTISE/EXPERIENCE:

« Immunologist

a-kind antigen-specific

EXPERTISE, immunotherapeutic
& approaches
QUALITIES + QUALITIES/VALUES

« Ethical and forward
(values) do you thinking
want them to talk « Engaging and accessible
a bO ut') communicater, great to

collaborate with
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Take 10 minutes
VEehleael@ and jot down your
professional thoughts around 3
brand things:

Brainstorm a

What do you 1. Professionally, |

want to be what do you want et R

known for? to be known for? Soanr I i celiiaiies
e et s v

David

» EXPERTISE/EXPERIENCE:

What do you want

people to say
when they speak
about you?

Specifically: what

EXPERTISE,
&
QUALITIES

(values) do you
want them to talk
about?

+ Immunologist

« A go-to expert about
cutting edge basic and
translational research

« CEOQ: leading an
organization known for
advancing unique, first-in-
a-kind antigen-specific
Immunotherapeutic
approaches

» QUALITIES/VALUES

« Ethical and forward
thinking

« Engaging and accessible
communicator, great to
collaborate with
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Brainstorm a
vision of your
professional

brand

What do you

want to be ‘ ' e T
p= David Usharauli ' '
knOWﬂ fOI’rP SMVvLrE - Darda Usnaraasl SOONMNUNE  Jee 21

W et SN0 CNRCION OF SRIUNE FYINLAE rECetid SeErCes ORICriDe

David Usharauli « 2rd <= Tregeutix Inc. | rewiow and tiog shout Cuting-ecipe 10 s’
. fogec and Mrumid ored mseeet
Co-Founder and Director, Tregeutix inc Thilisi State Medical arirutoiyy.

Commory )y OMpng FEONTIONN ety N e Dtedng fumat anttogy
9 P USA epericm

(] See coniagiiniy s

Jlando, Florida University, Thilisi,

& 76 conny povid

» EXPERTISE/EXPERIENCE:

Experience

Co-Founder and Director « Immunologist
+ A go-to expert about

cutting edge basic and

translational research
+ CEO: leading an
Tregeutix (pronounced ti-re'gyoo-tiks or tre gyoo-tiks) is advancing organization known for

Negen

Tregeutix Inc,
May 2017 - Present -+ 1 yr 9 mos

United States

unique, first-in-kind antigen-specific immunotherapeutic approaches advancing unique, firstn-
by addressing how microbiota derived antigen cross-reactivity "'““da":ege“'sm"‘c
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g approaches
(Tregs) essential for health.
+ QUALITIES/VALUES
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Brainstorm a
vision of your

professional
brand

Amy Tabb, PhD

What do you @amy tabb Follow '_l
want to be ]
known for? Grad. student/ECR PSA: please, please,

please get a Google Scholar profile. If
I'm trying to find your work, a GS profile
makes it faster and easier for me.
Faster/easier -> citing you is
faster/easier. | don't care if you have an
h-index of 0. #phdchat 1/3 St

1:55 PM - 22 Jan 2019
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digging is lost. If you have ane paper, you should have a profile. My thoughts.
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Brainstorm a
vision of your
professional
brand

What do you
want to be
known for?

Take 10 minutes
and ]Ot down your
thoughts around 3
things:

1. Professionally,
what do you want
to be known for?

2. What do you want
people to say
when they speak
about y0u?

3. Specifically: what
EXPERTISE, and
QUALITIES do
you want them to
talk about?

bit.ly/Brand22

David
» EXPERTISE/EXPERIENCE:
« Immunologist
« A go-to expert about
cutting edge basic and
translational research
« CEO: leading an
organization known for
advancing unique, first-in-
a-kind antigen-specific
Immunotherapeutic
approaches
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« Ethical and forward
thinking
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« Engaging and accessible
communicater, great to
collaborate with
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Brainstorm a

vision of your

fessi . .
E[Zneds Sond 1. What did you write?

\V/var?tttiobfu 2. What is it about this message that feels

known for? important or right to you? How does it
distinguish you?

Amy T.
EXPERTISE/EXPERIENCE

« Research sclentist/engineer
expertise. computer vision and
robotics problems In agricufture
Tree Fruit!

QUALITIES/VALUES

« Avocate of colleagues and

peers

_4
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Strategize
where to
share your

message:
platform/place
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Strategize

where to ResearchGate, LinkedIn, Facebook, Twitter and

share your

Ssevesl Academia.edu were the top five sites visited by scientists
SLBEER and engineers participating in a separate 2014 survey
* (hitps://go.nature.com/2Dk1L6v).

Among these, Twitter has emerged as a key outlet. The
brevity of ‘tweets’, and the capacity to include images and
videos, means that scientists can go through a lot of
information at a glance, with the option to dig deeper if they
wish.

Published: 27 November 2018

Social media for scientists
Nature Cell Biologyvolume 20, page1329 (2018)

Office of Career &
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https://go.nature.com/2Dk1L6v
https://www.nature.com/articles/s41556-018-0253-6

Strategize
where to
share your
message:
platform/place

cience...

Journals Topics Not sure what

to write?

Google people you
admire, in your
field, or articles
to get ideas...

Office of Career &
Professional Development
&Yp Studant Acadomic At

The top 50 science stars of Twitter UCsr

By Jia You | Sep 17 2014 5:00 Al



Strategize
where to
share your

essane Where Will You Communicate Your Brand?

platform/place

Social Media

Face to Face

= Publications
= Grants

Take 6 minutes and brainstorm! Look at what you wrote on padiet.

1. What one platform will you consider joining or refreshing?
2. Look at your message - What will you add or change?

Office of Career &
= Professional Development
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H PHOTO: Aphoto that

presents you in & professional
manner. Ask someone 10 use your
share your cell phone camera to take your
message: Bijan oldajipou photo in front of a plain background.
platform/place Tumor Immunologist at University of California San Wear a nice shirt and don't forget to
Francisco smile!

San Francisco, Calilornia  Research

Strategize Profle Connections Jobs Inarests
where to

University of Califorrea, San Francsoo, UAW Local 3810
Prevous University of Muenstar, Max Planck Ins!itu for Biophysical

cnemistry
‘ scascn GoorAJgUSI-UAVerSTat Gatingen B HEADLINE: One of the most
182 critical components of your profile.
m ] corecton This section should highlight your
specialization, and be more specific
v M Coatact Info [ wwwlirkedin corpuet/tijan-toldajioou 4ata4 1 75 than 'Mdoc‘ord GChOl&f' (Gx.

Neuroscientist).

http://bit.ly/OCPDProfile

Background

5 Summary ’ . SUMMARY Use h‘_f
Neurnscientis! trainad at top institutions with axtensive expenenca in animal behawvior, transiational what mm !“ you’ Wh at WU’I'D
resaarch, in vivo optogenatics, dsaase models of naurodagenaration, drug discovary, protein | ||| ' m 8 ﬂd what's next

biochemistry and molecular biology.

Experienced leader with excellent social skils, cullurally sensitive and motivaling personaity

Excited o take on new challenges and work effectively in a team. Determined to contribute to research in
psychiatric dsorders and neurcdegenerative dssase including Akzheimer's disease and Parkinson's

diseose.

Internationally experienced having worked in Germany and USA.
Permanant rasident - GREEN CARD HOLDER

Office of Career &
Professional Development
1/ManageUp Studart Anadomic Atakn

https://bit.ly/OCPDLinkedinProfile



siveicgl s Evaluation: What does it look like

where to

scag when it works?

platform/place

1.

Social media: People follow you
and engage on your topic

Productivity: People start to

cite you, link/follow you or ‘
reach out for conversations or \
collaborations \

Face time: you're invited to ',
speak, people want to talk to \
you, people tag you or are \
talking about you when they
talk about your area of  Ideas
(developing) expertise . Collaborations
Dissemination

To address
isolation

Office of Career &
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™ Taking Care of Your Brand

taking care of

your message

The internet is ALIVE... |
the point is you want .
to make sure that |
there’s nothing out

there that doesn’t

support your brand
message.

Edit and clean up old
profiles and sites to
make sure that your

message is up to date,
consistent and

relevant.
,_’/'/ l@ Office of Career &
OUCSFOCRD. GNALEDISAUL -i,']? u ,, - ‘ ' i Professional Devalopment
. (A1 7 )
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Baby Steps: Brand You!

Strategize
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share your
message:
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Brainstorm a
vision of your
professional
brand

Why is
intentionally
building a
professional
brand
What is a important?
professional
brand?
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Building Your Professional Brand

What would you like to be known for?

Sleep
Scientist

Naledi Saul, Director, UCSF Office of Career & Professional Development UCSF
(with thanks to Program Director, Anna Correa!)



Create
a vision of a
professional
brand:

What do you

want to be David Usharaul h Twoots & roplies  Mock
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Tweets Tweots & replies  Media
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Michael Eisen®

Qe § Pt Tweet

Hazancous Wast Michoae! Eisen @ Ombesen 10 Ju 2018

Cisnattont. M . mu IREY ‘ Just posted Strondvprepnnt describing one of v
NIURIFR. iy SONUCES ARCINLG,. N science. We found a vinus that has sw
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Twoats Following Followers Likes
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Tweets Tweets & replies Media
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TR : Vaughan Bell
- Svaughanbel

$ Pinned Tweat

Fabomany Fasewsn Lises Ly

788 6,134 326K 7 Vaughan Bell 8vaughanbell - 18 Dec 201

Neuropsychologist and senior clinical

: An evolutionary perspective on parandia r
lecturer at UCL. Ciinical psychologist in i

aGnicholarahani and me in @NatureHumBe

Tweets Twoets & reples Media " i
Aerin Jacob the NHS, Occasional writer. Interested in
QA ) $ Movad Twee peocple. Views my own.
SV SIS Aerin Jooch SAsr 10 Dec 2000 M‘M'Nw
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