
Building Your Professional Brand
What would you like to be known for?

Naledi Saul, Director,  UCSF Office of Career & Professional Development
(with thanks to Program Director, Anna Correa!)
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Baby Steps: Brand You!

Brainstorm a 
vision of your 
professional 
brand

Strategize 
where to 
share your 
message: 
platform/place

What is a  
professional 
brand?

Why is 
intentionally  
building a   

professional 
brand  

important?
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What is a  
Professional 

Brand?

It is the essence of who you are in the workplace (and your 
professional community). Your brand reflects your professional 
reputation – what you’re known for (or would like to be known for)*

*What is a “professional branding statement”? at dummies.com

A brand is not just expertise, but qualities



@UCSFOCPD. @NALEDISAUL © 2020  UCSF OCPD.  Naledi.Saul@ucsf.edu. career.ucsf.edu/ManageUp

Why is 
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Professional 
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Why is 
Intentionally  
Building a   

Professional 
Brand  

Important?

• Want to be recognized 
and trusted in your field 

• Want to position 
yourself for future 
opportunities 
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Brainstorm a 
vision of your 
professional 
brand

What do you 
want to be 
known for?

Take 10 minutes 
and jot down your 
thoughts around 3 
things:

1. Professionally, 
what do you want 
to be known for? 

2. What do you want 
people to say 
when they speak 
about you?

3. Specifically: what   

EXPERTISE, 
& 
QUALITIES 

(values) do you 
want them to talk 
about?
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Brainstorm a 
vision of your 
professional 
brand

What do you 
want to be 
known for?

How to demonstrate
qualities/values?
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Take 10 minutes 
and jot down your 
thoughts around 3 
things:

1. Professionally, 
what do you want 
to be known for? 

2. What do you want 
people to say 
when they speak 
about you? 

3. Specifically: what 
EXPERTISE, and 
QUALITIES do 
you want them to 
talk about?

Brainstorm a 
vision of your 
professional 
brand

What do you 
want to be 
known for?

LinkedIn

bit.ly/Brand22
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Brainstorm a 
vision of your 
professional 
brand

What do you 
want to be 
known for?

1. What did you write?

2. What is it about this message that feels 
important or right to you? How does it 
distinguish you?
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Strategize 
where to 
share your 
message: 
platform/place
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ResearchGate, LinkedIn, Facebook, Twitter and 
Academia.edu were the top five sites visited by scientists 
and engineers participating in a separate 2014 survey 
(https://go.nature.com/2Dk1L6v). 

Among these, Twitter has emerged as a key outlet. The 
brevity of ‘tweets’, and the capacity to include images and 
videos, means that scientists can go through a lot of 
information at a glance, with the option to dig deeper if they 
wish.

Published: 27 November 2018
Social media for scientists
Nature Cell Biologyvolume 20, page1329 (2018)

Strategize 
where to 
share your 
message: 
platform/place

https://go.nature.com/2Dk1L6v
https://www.nature.com/articles/s41556-018-0253-6
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Not sure what 
to write?

Google people you
admire, in your
field, or articles
to get ideas… 

Strategize 
where to 
share your 
message: 
platform/place
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Where Will You Communicate Your Brand?

§ Conferences
§ Networking with 

mentors, colleagues, 
faculty

§ Professional Service

§ LinkedIn
§ UCSFConnect
§ Doximity
§ Twitter
§ Reddit
§ Instagram
§ Google Scholar
§ Blog (wordpress, medium)
§ Your lab’s page

§ Publications
§ Grants

Social Media Productivity Face to Face

Strategize 
where to 
share your 
message: 
platform/place

Take 6 minutes and brainstorm! Look at what you wrote on padlet. 

1. What one platform will you consider joining or refreshing?
2. Look at your message - What will you add or change?
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http://bit.ly/OCPDProfile

https://bit.ly/OCPDLinkedinProfile

Strategize 
where to 
share your 
message: 
platform/place
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Evaluation: What does it look like 
when it works?

1. Social media: People follow you 
and engage on your topic

2. Productivity:  People start to 
cite you, link/follow you or 
reach out for conversations or 
collaborations

3. Face time: you’re invited to 
speak, people want to talk to 
you, people tag you or are 
talking about you when they 
talk about your area of 
(developing) expertise

Strategize 
where to 
share your 
message: 
platform/place

• Ideas
• Collaborations
• Dissemination
• To address 

isolation
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Taking Care of Your Brand

The internet is ALIVE…
the point is you want 
to make sure that 
there’s nothing out 
there that doesn’t 
support your brand 
message.  

Edit and clean up old 
profiles and sites to 
make sure that your 
message is up to date, 
consistent and 
relevant.

Strategize 
taking care of 
your message
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Create
a vision of a 
professional 
brand: 

What do you 
want to be 
known for?

https://bit.ly/GSICEbrand2020


